• Once the research problem is identified and clearly defined, the research effort logically turns to data collection.
• Operating Rule: Consider a survey akin to surgery: to be used only after other possibilities have been exhausted.
(a) Data collection methods
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• First attempts at data collection should logically focus on secondary data.
-Secondary Data = Statistics not gathered for the immediate study at hand, but for some other purpose.
-Primary Data = Data originated by the researcher for the purpose of the investigation at hand.
(a) Data collection methods: Using secondary data Types of primary data 6. Motivation • The concept of motivation seem to contain more semantic confusion than most terms in the behavioural sciences.
• For our purposes a 'motive' is a need, a want, a drive, an urge, a wish, a desire, an impulse, or any inner state that directs or channels behaviour towards goals.
• A trade unionists could be interested in finding out why there are normally more women voters than men.
(b) Sampling process
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The sampling process is about selecting those elements from which the information will be collected. Probability samples: (iii) Cluster Sampling: Involves the following steps: 1. The parent population is divided into mutually exclusive and exhaustive subsets. 2. A random sample of the subsets is selected.
• If the investigator then uses all of the population elements in the selected subsets for the sample, the procedure is one-stage cluster sampling. Otherwise, multi-stage cluster sampling.
(b) Sampling process 22
Non-probability samples: we cannot estimate the probability that any population element will be included in the sample. (i) Convenience samples: Accidental samples-the elements happen to be where the information is being collected.
(b) Sampling process 23
Non-probability samples: (ii) Judgement Samples: Purposive samples-the sample elements are hand-picked because it is expected that they can serve the research purpose.
-The snowball sample is a judgement sample that is sometimes used to sample special populations. This relies on the researcher's ability to locate an initial set of respondents with the desired characteristics. These individuals are then used as informants to identify others with the desired characteristics. 
Disadvantages
• Respondent's motivation is difficult to assess, affecting the validity of response.
• Unless a random sampling of returns is obtained, those returned completed may represent biased samples.
(d) Data collection forms (questionnaires) 32
Characteristics of a good questionnaire • Deals with a significant topic.
• Seeks only that information which cannot be obtained from other sources.
• As short as possible, only long enough to get the essential data.
• Attractive in appearance, neatly arranged, and clearly duplicated or printed.
• Directions are clear and complete.
• Questions are objective, with no leading suggestions to the desired response.
• Questions are presented in good psychological order, proceeding from general to more specific responses.
• Easy to tabulate and interpret. 
Techniques for data collection
Thank you
